The ATUS provides nationally representative estimates on how, where, and with whom Americans ages 15 and over spend their time. In the ATUS, over 190,000 people were interviewed between 2003 and 2017 about their time use on a given day. For each activity reported, respondents are asked how long the activity lasted, and this information is recorded in a time diary. If a respondent reports doing more than one activity at a time (e.g., "I was watching TV while preparing dinner") and cannot separate the activities into distinct time intervals, he or she is
shows selected demographic and other characteristics of millennials and nonmillennials in 2017. As shown in the table, millennials were more likely than nonmillennials to be of Hispanic or Latino ethnicity. Also, millennials more evenly comprised men and women than did nonmillennials, who were slightly more likely to be women. This difference is probably due to the larger number of women among the elderly. According to data from the Current Population Survey (CPS), women in 2017 represented 55 percent of the civilian noninstitutional population ages 65 and over. By contrast, women made up about 50 percent of those in the 25to 34-year-old age group. 3 
Characteristics

Number (in thousands)
Percent distribution of population Full-time workers [2] 44,310 78,771 64.9 47.7
Part-time workers [3] 9,962 18,798 14. 6 11.4 Not employed 14,043 67,443 20.6 40.9
Usual weekly earnings of full-time wage and salary workers (single jobholders only) [4] $0-$600 12 Notes: [1] Estimates do not sum to totals because not all race categories are shown. [2] Full-time workers are those who usually worked 35 or more hours per week at all jobs combined. [3] Part-time workers are those who usually worked fewer than 35 hours or more per week at all jobs combined. [4] The earnings data are limited to wage and salary workers ages 21 and over. Self-employed workers-both those with incorporated businesses and those with unincorporated businesses-are excluded. Each earnings range represents approximately 25 percent of full-time wage and salary workers who held only one job. [5] Educational attainment is restricted to individuals ages 25 and over. (Millennials ages 21 to 24 are excluded from these estimates.) [6] Enrollment status is restricted to individuals ages 21 to 49. The population of nonmillennials is restricted to individuals ages 37 to 49. The ATUS does not collect school enrollment data for individuals ages 50 and over. Source: U.S. Bureau of Labor Statistics, American Time Use Survey.
In 2017, millennials were more likely to be employed and to work full time than nonmillennials. Seventy-nine percent of millennials were employed (65 percent full time), compared with 59 percent of nonmillennials (48 percent full time). This difference is not surprising given that millennials were more likely than nonmillennials to be in their prime working years (i.e., ages 25 to 54). According to data from the CPS, the labor force participation rate for individuals in this age group was 82 percent in 2017, compared with just 40 percent for individuals ages 55 and over. 4 Because most people have completed their formal education by age 25, Among full-time wage and salary workers with only one job, about one-third of millennials (34 percent) earned $600 or less per week, compared with 21 percent of nonmillennials. Seventeen percent of millennials earned $1,441 or more per week, compared with 31 percent of nonmillennials. These differences in earnings partly reflect that millennials were in their early career stages relative to nonmillennials, who had accumulated more years of work experience. This interpretation is consistent with 2017 CPS data, which show that the median usual weekly earnings of full-time wage and salary workers were considerably higher for those ages 45 and over than they were for younger workers, especially those ages 34 and under. 6 Additionally, according to 2016 CPS data, median employee tenure was generally higher among older workers than among younger ones. For example, the median tenure of workers ages 55 to 64 (10.1 years) was more than 3 times that of workers ages 25 to 34 (2.8 years). 7
In 2017, millennials were more likely than nonmillennials to be in their prime childbearing years. Overall, 39 percent of millennials were parents living with their children under the age of 18, compared with 25 percent of nonmillennials. Not surprisingly, the percentage of millennials with children under age 6 (30 percent) was much higher than that of nonmillennials (6 percent).
How millennials and nonmillennials spent their time in 2017
In the following analysis, I examine the average time use of millennials and nonmillennials. Employment status, parental status, and the age of one's children are key factors that influence how people spend their time. Table 2 presents the average hours per day millennials and nonmillennials spent on various activities in 2017, the percentage of individuals in each population who did the activities on a given day, and the average durations of the activities for those who did them on a given day. All estimates are based on an "average day" measure, which includes all people, whether or not they were employed, and averages figures for all 7 days of the week, including days on which people did or did not work. [2] 0 [2] 0 [2] 0.3 0.1 0.5 0.85 [3] 0 7 Notes: [1] Includes naps and spells of sleeplessness. [2] Estimate is appproximately 0. [3] Estimate is suppressed because it does not meet the American Time Use Survey publication standards. 
Working
In 2017, millennials averaged more work hours per day (4.2 hours) than did nonmillennials (3.2 hours), because they were more likely to work on a given day. Fifty-three percent of millennials worked on a given day in 2017, compared with 41 percent of nonmillennials. This difference is not surprising given that millennials were more likely to be in their prime working years and, thus, to be employed. However, the time millennials spent working per day on days they worked (7.8 hours) was not significantly different from that of nonmillennials (7.7 hours).
(See tables 1 and 2.)
Household activities Figure 1 shows the average hours per day millennials and nonmillennials spent on household activities in 2017.
Millennials spent 1.5 hours per day on household activities, less than the 2.1 hours spent by nonmillennials.
Millennials were less likely (72 percent) than nonmillennials (81 percent) to perform household activities on a given day. In addition, on days they engaged in household activities, millennials spent 32 fewer minutes on them than did nonmillennials. (See table 2 
.)
Caring for and helping household members
On an average day in 2017, millennials spent more than twice as much time caring for and helping household children (48 minutes) than did nonmillennials (17 minutes). Millennials were twice as likely (33 percent) as nonmillennials (17 percent) to spend time caring for and helping household children on a given day. On days they provided this care, millennials spent 44 more minutes doing so (2.4 hours) than did nonmillennials (1.7 hours). These results are reasonable given that millennials were more likely than nonmillennials to be parents, especially of young children. (See tables 1 and 2. ) According to the 2017 ATUS, adults living in households with children under age 6 spent, on average, more than twice as much time per day (2.1 hours) as did adults living in households whose youngest child was between the ages of 6 and 17 (50 minutes). 8 The 
Educational activities
In 2017, millennials averaged 31 minutes per day on educational activities, compared with just 2 minutes for nonmillennials. These estimates include the time spent attending classes and doing related work, whether for a degree or personal interest. Eleven percent of millennials engaged in educational activities on a given day in 2017, compared with just 1 percent of nonmillennials. (See table 2 
.)
These findings are supported by the fact that millennials were more likely than nonmillennials to be enrolled in school. Additionally, CPS data show that, in 2017, school enrollment was the highest (28 percent) for individuals ages 22 to 24, dropping sharply for each successive (older) age group. 11
Purchasing goods and services
On an average day in 2017, millennials spent 6 fewer minutes on purchasing goods and services (40 minutes) than did nonmillennials (46 minutes). Activities in this category include purchasing consumer goods, professional and personal care services, household services, and government services. On days millennials performed these activities, they did so for a shorter duration (1.5 hours) than did nonmillennials (1.7 hours).
However, the opposite was true for time spent grocery shopping. On days millennials spent time grocery shopping, they did so for a longer duration (52 minutes) than did nonmillennials (44 minutes). (See table 2 
.)
Organizational, civic, and religious activities
In 2017, millennials averaged about half as much time per day on organizational, civic, and religious activities (12 minutes) as did nonmillennials (23 minutes). This result largely reflects differences in the average percentage of people in each population who were engaged in these activities on a given day (9 percent for millennials, compared with 17 percent for nonmillennials). On days they did these activities, millennials and nonmillennials both averaged 2.3 hours doing them. Millennials were less likely than nonmillennials to engage in volunteer activities and in religious and spiritual activities on a given day. (See table 2 .) According to the 2017 ATUS, individuals ages 55 to 64 spent more time per day on organizational, civic, and religious activities than did individuals ages 25 to 34. 12 This result is consistent with data from the Corporation for National and Community Service, according to which roughly 28 percent of millennials engaged in volunteer activities in 2017, compared with 36 percent of Generation Xers and 31 percent of baby boomers. 13 In addition, CPS data show that while parents were more likely than nonparents to volunteer, parents with younger children were less likely to do so than were parents with older children. 14
Personal care activities
In 2017, Millennials spent 17 more minutes per day on personal care activities (e.g., sleeping, bathing, and dressing) than did nonmillennials. This difference was due largely to the fact that, on average, millennials slept 23 more minutes per day (9.0 hours) than did nonmillennials (8.6 hours). (See table 2 
.)
Leisure and sports activities Figure 2 shows the average hours per day millennials and nonmillennials spent on selected leisure and sports activities. On a given day in 2017, more than 90 percent of both millennials and nonmillennials spent time on leisure and sports activities. However, perhaps because they were spending more time working for pay and caring for their children, millennials averaged 1.2 hours less per day in leisure and sports activities (4.4 hours) than did nonmillennials (5.6 hours). Both groups spent the largest share of their leisure time watching TV (2.0 hours for millennials and 3.2 hours for nonmillennials). On a given day, millennials were less likely (72 percent) than nonmillennials (81 percent) to watch TV, and on days they did watch TV, millennials spent 1.2 fewer hours doing so (2.8 hours) than did nonmillennials (4.0 hours). Both millennials and nonmillennials spent the secondlargest share of their leisure time socializing and communicating in 2017: millennials averaged 46 minutes per day, and nonmillennials averaged 36 minutes per day. (See table 2.) 
